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KEYNOTE LINKS / REFERENCES

Websites/online platforms

- MediaSnackers : our weblog / website

- Social Media For Suits : ceo/senior exec personalised mentoring (our other business)
- Current : TV for the internet generation

- Vitamin Water

Vids

- Cup Stacking vids #1 & #2

- Facebook / IKEA

- Fun Theory (Volkswagen) Piano Staircase
- SOUR

- Stefan Sagmeister (blank spaces)

- The Unfinished Swan

Stats/Ref
- McCain / Obama stats
- Ofcom’s UK’s Media Literacy Audit (2006/2008)

Strategy

- Make People Think And/Or Smile

- Playing Is Learning By Stealth

- Social Media VS Social Networking
- The Three Pillars

- Button theory

- Mobile Vouchers

- Ford social media press releases

- Finding Customers/Clients/Audiences Is Easy
- Ford social media press releases

- Ladders of Participation

- The Social Media Toolshed

- Process Over Product
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ZEN AND THE HEART OF SOCIAL MEDIA

We've recently published a book on all this stuff : a collection of our mantras which
offer clear and awakening insights into online practices and strategies.

It's FREE to read online...

Zen and the Heart of

Soc;ial Media
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SOCIAL MEDIA FOR SUITS

Personalised mentoring for CEOs and senior executives who want to understand and
effectively use social media.
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